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• Road congestion/transit options

• Workforce housing

• Diversity, Equity, and Inclusion

• Impacts from climate change

• Cost of living/Living wage

• Local houselessness

• Vibrant main streets

• Recreation use

• Quality of Life as a resident

• Experience economy

• Sentiment about lodging & short-term rentals

This research effort and subsequent analysis on behalf of the Mt. Hood and Columbia River 

Gorge Tourism Alliance consists of a resident survey with statistically significant results that 

addresses resident sentiment towards tourism in relation to key issues the communities 

within the region are currently facing. Throughout the report, the Mt. Hood and Columbia 

River Gorge area is referred to as the “Region”.  

Topics were wide-ranging and diverse. Including:
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• RRC worked alongside MT. Hood and Columbia River Gorge Tourism Alliance to develop a survey 
instrument that would resonate with respondents and be tailored to the needs of answering 
questions regarding tourism sentiment in the region.

• Upon development of the survey instrument, the survey research was conducted using two 
methods:

▪ A statistically valid survey with Invites sent via mail (also referred to as Invite sample).

▪ An Open Link survey available to anyone with the interest to participate, distributed via Mt. Hood and the 
Columbia River Gorge’s marketing (referred to as Open Link sample).

• Data was collected and analyzed using a variety of RRC’s software, tabulated, and then formatted to 
display throughout this.

• Given the very successful response rate for this survey project, the data is considered 
representative at the regional level for the study.

▪ Open Link data is also presented for comparison, as these individuals often highlight specific motivations for 
answering the survey compared to that of the statistically valid respondents. However, decision-making should 
lean towards using the statistically valid sample as the Open Link is not considered fully representative despite 
results being very similar.



• The statistically valid paper surveys were mailed to 
a stratified random sample of residential address in 
the Mt. Hood & Columbia River Gorge Region.

▪ Stratified random sampling divides a population into 
distinct subgroups or “strata” which are then sampled 
independently.

▪ This ensures each subgroup is adequately represented 
in the overall sample, allowing for more accurate and 
reliable estimates of the population's characteristics or 
opinions.

• For this project, this was done by relative size of 
each community’s population to that of the overall 
region and mailing a similar share of surveys to 
randomly selected households within each of the 
selected communities.
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CITY
PERCENT OF TOTAL 

POPULATION

SURVEYS 

DISTRIBUTED

Boring 5.8% 585

Brightwood 0.5% 51

Cascade Locks 1.2% 113

Corbett 2.4% 245

Dufur 0.9% 91

Eagle Creek 2.8% 291

Estacada 8.8% 884

Fairview 9.0% 930

Government Camp 0.2% 15

Hood River 14.7% 1465

Mosier 1.0% 105

Odell/Parkdale 2.2% 208

Rhododendron 1.4% 138

Sandy 15.5% 1547

The Dalles 15.8% 1580

Troutdale 16.3% 1611

Welches 1.6% 156

TOTAL POPULATION



• The statistically valid paper surveys 
were mailed to a stratified random 
sample of residential address in the 
Mt. Hood & Columbia River Gorge 
Region within the boundaries of the 
map o the right.
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RESEARCH METHODS
THE STATISTICALLY VALID SURVEY

1,435 
Total Invite 

Surveys 

Completed

10,000 Survey Mailed

+/- 2.6% Margin of Error

• Options to respond to the statistically valid survey were:

▪ Via mail-back paper surveys included with the original mailing 
to each household.

▪ Links to an online survey from included QR codes in the cover 
letter which used individual passwords to limit responses to 1 
per household.

• Survey response was very strong, with 1,435 completed 
surveys for the Invite sample.

▪ The margin of error in results in +/- 2.6%, indicating a small 
margin of potential error in either direction.

• Once the statistically sample was collected, the survey 
was opened to the public via an “open-link”.

▪ This was promoted through local media channels from the 
corresponding communities.

▪ A total of 361 Open link responses were collected overall for 
all communities.
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RESEARCH METHODS
TROUTDALE SURVEY COLLECTION

206 
Total Invite 

Surveys 

Completed

148
Total Open Link 

Surveys 

Completed



LIVING IN THE MT. HOOD/COLUMBIA 
RIVER GORGE REGION 



L
E

N
G

T
H

 O
F

 T
IM

E
 I

N
 

R
E

G
IO

N

11



R
E

S
ID

E
N

C
E

 T
Y

P
E

12



QUALITY OF LIFE
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In the graph below, average importance and satisfactions ratings are compared to 
demonstrate areas that may need more attention. 

▪ This is determined by those categories which have a higher importance rating than satisfaction. 

▪ The “Needs Met” column details the importance/satisfaction discrepancy and may serve as an avenue 
to judge the priority of addressing the public’s concern regarding the various survey topics. 
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In the graph below, average importance and satisfactions ratings are compared to 
demonstrate areas that may need more attention. 

▪ This is determined by those categories which have a higher importance rating than satisfaction. 

▪ The “Needs Met” column details the importance/satisfaction discrepancy and may serve as an avenue 
to judge the priority of addressing the public’s concern regarding the various survey topics. 



CURRENT TOPICS IN THE 
REGION
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Other Issues 

include…



T
O

P
 C

H
A

L
L

E
N

G
E

24



TOURISM IN THE REGION
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A Net Promoter Score (NPS) in a Resident Sentiment Survey tells local decision makers how 

satisfied residents are with their living community. It's determined by asking residents: "On a 

scale of 0 to 10, how likely are you to recommend living here to others?" The score is calculated 

by taking the percentage of residents who love living there (score 9-10) and subtracting the 

percentage who are unhappy (score 0-6). The result, ranging from -100 to +100, helps local 

decision makers understand if residents are happy and identify areas for improvement.



TRAFFIC IN THE REGION
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RECREATION IN THE 
REGION
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DEMOGRAPHICS 
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THANK 

YOU!

RRC Associates
4770 Baseline Road, Suite 355

Boulder, CO

80303

(303) 449-6558

www.rrcassociates.com 

http://www.rrcassociates.com/
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